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Demographics Summary Profile

DT midpoint Prepared by CED/Planning
Location
Rings: 1, 3, 5 mile radii
1 mile 3 miles 5 miles
Population Summary
2000 Total Population 9,514 84,209 205,526
2010 Total Population 11,076 99,756 235,960
2013 Total Population 11,137 103,273 244,053
2013 Group Quarters 116 744 1,743
2018 Total Population 12,091 110,559 261,295
2013-2018 Annual Rate 1.66% 1.37% 1.37%
Household Summary
2000 Households 4,552 35,359 80,009
2000 Average Household Size 2.06 2.37 2.56
2010 Households 5,308 39,944 88,483
2010 Average Household Size 2.06 2.48 2.65
2013 Households 5,325 41,161 91,146
2013 Average Household Size 2.07 2.49 2.66
2018 Households 5,789 43,979 97,329
2018 Average Household Size 2.07 2.50 2.67
2013-2018 Annual Rate 1.68% 1.33% 1.32%
2010 Families 2,317 23,584 57,705
2010 Average Family Size 2.97 3.16 3.23
2013 Families 2,327 24,249 59,420
2013 Average Family Size 2.96 3.17 3.23
2018 Families 2,503 25,759 63,242
2018 Average Family Size 2.95 3.17 3.24
2013-2018 Annual Rate 1.47% 1.22% 1.25%
Housing Unit Summary
2000 Housing Units 4,699 36,968 83,199
Owner Occupied Housing Units 31.9% 52.5% 60.2%
Renter Occupied Housing Units 64.9% 43.2% 36.0%
Vacant Housing Units 3.1% 4.4% 3.8%
2010 Housing Units 5,819 43,264 94,664
Owner Occupied Housing Units 26.0% 48.0% 56.7%
Renter Occupied Housing Units 65.3% 44.3% 36.7%
Vacant Housing Units 8.8% 7.7% 6.5%
2013 Housing Units 5,806 44,315 97,345
Owner Occupied Housing Units 25.4% 47.2% 56.0%
Renter Occupied Housing Units 66.4% 45.7% 37.7%
Vacant Housing Units 8.3% 7.1% 6.4%
2018 Housing Units 6,272 47,136 103,635
Owner Occupied Housing Units 25.1% 47.5% 56.4%
Renter Occupied Housing Units 67.2% 45.8% 37.5%
Vacant Housing Units 7.7% 6.7% 6.1%
Median Household Income
2013 $42,733 $54,305 $60,985
2018 $47,967 $65,021 $75,518
Median Home Value
2013 $285,283 $282,661 $304,232
2018 $353,502 $331,207 $356,590
Per Capita Income
2013 $28,036 $27,389 $29,953
2018 $32,176 $31,131 $34,629
Median Age
2010 36.2 35.6 36.5
2013 36.7 36.0 37.0
2018 37.4 36.7 37.6

Data Note: Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households.
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received
by all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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2013 Households by Income
Household Income Base
<$15,000
$15,000 - $24,999
$25,000 - $34,999
$35,000 - $49,999
$50,000 - $74,999
$75,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000+
Average Household Income
2018 Households by Income
Household Income Base
<$15,000
$15,000 - $24,999
$25,000 - $34,999
$35,000 - $49,999
$50,000 - $74,999
$75,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000+
Average Household Income
2013 Owner Occupied Housing Units by Value
Total
<$50,000
$50,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000 - $249,999
$250,000 - $299,999
$300,000 - $399,999
$400,000 - $499,999
$500,000 - $749,999
$750,000 - $999,999
$1,000,000 +
Average Home Value
2018 Owner Occupied Housing Units by Value
Total
<$50,000
$50,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000 - $249,999
$250,000 - $299,999
$300,000 - $399,999
$400,000 - $499,999
$500,000 - $749,999
$750,000 - $999,999
$1,000,000 +
Average Home Value

1 mile

5,325
13.0%
7.5%
16.0%
22.1%
17.8%
12.1%
8.2%
1.7%
1.7%
$57,532

5,789
12.9%
5.8%
13.7%
19.5%
15.8%
16.3%
11.4%
2.7%
1.7%
$65,888

1,472
0.1%
1.1%
4.0%
11.5%
20.6%
18.0%
27.1%
7.4%
5.4%
1.7%
3.1%
$337,109

1,577
0.1%
0.6%
1.5%
5.5%
11.7%
13.1%
32.6%
13.7%
12.3%
3.4%
5.4%
$424,667

3 miles 5 miles
41,161 91,146
10.3% 9.1%

7.4% 7.3%
12.5% 9.8%
15.2% 13.8%
19.2% 18.6%
15.6% 15.3%
14.7% 17.1%

3.4% 5.2%

1.7% 3.8%

$68,354 $79,759
43,979 97,329

9.8% 8.5%

5.7% 5.5%
10.3% 8.1%
12.9% 11.5%
16.5% 15.8%
19.5% 18.7%
18.7% 20.9%

4.7% 6.9%

1.8% 4.1%

$77,926 $92,514
20,916 54,482

0.1% 0.1%

1.6% 1.5%

4.8% 4.0%

9.2% 7.8%
18.7% 15.3%
23.8% 20.1%
27.3% 27.4%

7.9% 10.7%

4.3% 7.5%

0.5% 2.3%

1.7% 3.4%

$314,620 $361,877
22,382 58,435

0.1% 0.1%

1.1% 0.9%

2.0% 1.6%

4.8% 3.9%
12.1% 9.5%
19.4% 15.7%
33.8% 32.2%
12.7% 14.9%

9.9% 13.1%

1.5% 3.9%

2.6% 4.1%

$375,602 $421,208

Data Note: Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest dividends, net rents,

pensions, SSI and welfare payments, child support, and alimony.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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2010 Population by Age
Total 11,073 99,755 235,959
0-4 6.9% 7.5% 7.2%
5-9 5.1% 6.1% 6.5%
10 - 14 4.6% 5.7% 6.3%
15 -24 12.4% 12.5% 12.5%
25 -34 19.3% 17.3% 15.3%
35 -44 14.6% 15.1% 15.0%
45 - 54 12.6% 14.0% 15.0%
55 - 64 10.8% 11.0% 11.6%
65 -74 5.7% 5.7% 6.0%
75 - 84 4.5% 3.4% 3.2%
85 + 3.6% 1.8% 1.4%
18 + 80.9% 77.5% 76.2%
2013 Population by Age
Total 11,137 103,273 244,054
0-4 6.7% 7.2% 6.9%
5-9 5.5% 6.5% 6.7%
10 - 14 4.7% 5.7% 6.3%
15 -24 12.2% 12.3% 12.4%
25 -34 18.5% 16.7% 14.8%
35-44 14.3% 14.8% 14.5%
45 - 54 12.4% 13.6% 14.4%
55 - 64 11.2% 11.7% 12.4%
65 -74 6.7% 6.4% 6.8%
75 - 84 4.2% 3.4% 3.3%
85 + 3.7% 1.8% 1.5%
18 + 80.6% 77.4% 76.4%
2018 Population by Age
Total 12,091 110,558 261,294
0-4 6.5% 7.1% 6.9%
5-9 5.4% 6.5% 6.7%
10 - 14 4.9% 6.1% 6.7%
15 -24 12.0% 11.8% 11.7%
25 -34 17.6% 15.9% 14.3%
35-44 13.8% 14.4% 14.1%
45 - 54 12.1% 13.0% 13.6%
55 - 64 11.2% 11.9% 12.6%
65 - 74 8.1% 7.7% 8.2%
75 - 84 4.6% 3.8% 3.8%
85 + 3.8% 1.9% 1.6%
18 + 80.6% 77.1% 76.2%
2010 Population by Sex
Males 5,440 49,279 117,673
Females 5,636 50,477 118,287
2013 Population by Sex
Males 5,481 51,016 121,546
Females 5,656 52,257 122,507
2018 Population by Sex
Males 5,976 54,641 129,898
Females 6,115 55,918 131,396

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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2010 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
2013 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
2018 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
2010 Population by Relationship and Household Type
Total
In Households
In Family Households
Householder
Spouse
Child
Other relative
Nonrelative
In Nonfamily Households
In Group Quarters
Institutionalized Population
Noninstitutionalized Population

1 mile

11,077
51.2%
19.2%
1.1%
16.4%
0.9%
4.9%
6.4%
11.4%
74.0

11,136
49.8%
19.3%
1.1%
16.9%
0.9%
5.4%
6.7%
12.6%
75.6

12,091
47.8%
19.0%
1.1%
17.6%
0.9%
6.5%
7.2%
14.9%
78.0

11,076
98.9%
65.0%
20.8%
13.0%
23.6%
4.7%
3.0%
33.9%
1.1%
0.9%
0.2%

3 miles 5 miles
99,755 235,961
49.4% 52.0%
15.7% 13.5%

0.7% 0.8%
20.8% 21.1%
0.9% 1.2%
6.2% 5.6%
6.4% 5.8%
13.0% 11.7%
75.9 73.5

103,274 244,054
48.3% 51.0%
15.4% 13.3%

0.7% 0.8%
21.1% 21.5%
0.9% 1.2%
6.9% 6.2%
6.6% 6.1%
14.5% 12.9%
77.3 74.9

110,559 261,295
46.1% 48.8%
15.3% 13.1%

0.8% 0.8%
21.8% 22.3%
1.0% 1.3%
8.1% 7.3%
7.0% 6.5%
17.0% 15.2%
79.7 77.4
99,755 235,960
99.2% 99.3%
78.1% 82.1%
23.7% 24.5%
15.9% 17.5%
28.7% 30.5%
6.5% 6.5%
3.3% 3.1%
21.2% 17.1%
0.8% 0.7%
0.2% 0.2%
0.5% 0.5%

Data Note: Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different

race/ethnic groups.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.

2013 Population 25+ by Educational Attainment
Total

Less than 9th Grade

9th - 12th Grade, No Diploma

High School Graduate

Some College, No Degree

Associate Degree

Bachelor's Degree

Graduate/Professional Degree
2013 Population 15+ by Marital Status
Total

Never Married

Married

Widowed

Divorced
2013 Civilian Population 16+ in Labor Force
Civilian Employed
Civilian Unemployed
2013 Employed Population 16+ by Industry
Total
Agriculture/Mining
Construction
Manufacturing
Wholesale Trade
Retail Trade
Transportation/Utilities
Information
Finance/Insurance/Real Estate
Services
Public Administration
2013 Employed Population 16+ by Occupation
Total
White Collar
Management/Business/Financial
Professional
Sales
Administrative Support
Services
Blue Collar
Farming/Forestry/Fishing
Construction/Extraction
Installation/Maintenance/Repair
Production
Transportation/Material Moving

1 mile

7,905
4.3%
6.0%
24.3%
29.9%
9.4%
18.4%
7.7%

9,259
42.5%
33.8%

9.2%
14.5%

93.0%
7.0%

5,814
0.0%
6.2%
12.4%
4.0%
15.7%
9.0%
2.2%
4.5%
44.2%
1.9%

5,816
58.4%
10.9%
20.8%
12.8%
13.9%
22.7%
18.9%

0.0%

5.4%

4.3%

4.7%

4.5%

3 miles

70,517
5.5%
6.7%

25.3%

25.8%
8.5%

20.9%
7.2%

83,223
34.6%
47.3%
5.3%
12.9%

92.3%
7.7%

52,139
0.2%
5.9%

14.7%
2.8%
12.5%
6.1%
3.0%
5.7%

45.8%

3.3%

52,141
60.2%
15.3%
20.0%
9.9%
15.0%
20.3%
19.5%
0.1%
4.8%
3.6%
6.4%
4.6%

5 miles

165,134
6.2%
6.7%

24.1%
23.9%
8.4%
21.9%
8.9%

195,332
32.3%
51.7%

4.7%
11.3%

93.0%
7.0%

120,665
0.2%
5.4%

14.0%
3.0%
11.5%
6.9%
2.7%
6.0%
47.1%
3.1%

120,662
60.2%
15.6%
20.9%

9.8%
13.9%
19.7%
20.1%

0.2%

4.2%

3.3%

6.1%

6.3%
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Rings: 1, 3, 5 mile radii
1 mile 3 miles 5 miles
2010 Households by Type
Total 5,308 39,944 88,483
Households with 1 Person 45.6% 31.8% 26.5%
Households with 2+ People 54.4% 68.2% 73.5%
Family Households 43.7% 59.0% 65.2%
Husband-wife Families 27.1% 39.8% 46.8%
With Related Children 11.4% 18.5% 22.3%
Other Family (No Spouse Present) 16.5% 19.3% 18.4%
Other Family with Male Householder 4.4% 5.8% 5.7%
With Related Children 2.5% 3.2% 3.1%
Other Family with Female Householder 12.1% 13.4% 12.7%
With Related Children 8.4% 8.7% 8.1%
Nonfamily Households 10.7% 9.2% 8.2%
All Households with Children 22.7% 30.8% 34.1%
Multigenerational Households 2.7% 4.4% 4.8%
Unmarried Partner Households 8.7% 8.7% 7.7%
Male-female 7.8% 7.6% 6.7%
Same-sex 0.9% 1.1% 1.0%
2010 Households by Size
Total 5,307 39,944 88,484
1 Person Household 45.7% 31.8% 26.5%
2 Person Household 28.5% 30.8% 31.2%
3 Person Household 11.4% 15.3% 16.3%
4 Person Household 7.9% 11.8% 13.8%
5 Person Household 3.7% 5.5% 6.5%
6 Person Household 1.7% 2.7% 3.0%
7 + Person Household 1.3% 2.2% 2.5%
2010 Households by Tenure and Mortgage Status
Total 5,308 39,944 88,483
Owner Occupied 28.5% 52.0% 60.7%
Owned with a Mortgage/Loan 22.2% 40.9% 47.4%
Owned Free and Clear 6.3% 11.1% 13.3%
Renter Occupied 71.5% 48.0% 39.3%

Data Note: Households with children include any households with people under age 18, related or not. Multigenerational households are families with 3 or more
parent-child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to
the householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate
polygons or non-standard geography.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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Location

Rings: 1, 3, 5 mile radii

1 mile 3 miles 5 miles
Top 3 Tapestry Segments

1. Old and Newcomers Enterprising Professionals Pleasant-Ville
2. Main Street, USA Main Street, USA Main Street, USA
3. Young and Restless Old and Newcomers Enterprising Professionals

2013 Consumer Spending
Apparel & Services: Total $ $6,932,613 $62,233,895 $158,585,346

Average Spent $1,301.90 $1,511.96 $1,739.90
Spending Potential Index 58 67 77
Computers & Accessories: Total $ $1,144,085 $10,312,528 $26,399,649
Average Spent $214.85 $250.54 $289.64
Spending Potential Index 87 101 117
Education: Total $ $6,943,874 $62,638,382 $161,751,715
Average Spent $1,304.01 $1,521.79 $1,774.64
Spending Potential Index 89 104 122
Entertainment/Recreation: Total $ $14,046,268 $130,051,814 $337,556,031
Average Spent $2,637.80 $3,159.59 $3,703.47
Spending Potential Index 81 97 114
Food at Home: Total $ $22,213,818 $198,209,504 $504,332,873
Average Spent $4,171.61 $4,815.47 $5,533.24
Spending Potential Index 83 96 110
Food Away from Home: Total $ $14,518,238 $130,261,495 $331,450,211
Average Spent $2,726.43 $3,164.68 $3,636.48
Spending Potential Index 85 99 114
Health Care: Total $ $17,539,516 $163,083,493 $426,225,868
Average Spent $3,293.81 $3,962.09 $4,676.30
Spending Potential Index 74 89 105
HH Furnishings & Equipment: Total $ $6,803,082 $62,630,746 $161,687,291
Average Spent $1,277.57 $1,521.60 $1,773.94
Spending Potential Index 71 84 98
Investments: Total $ $8,956,391 $87,256,732 $252,248,992
Average Spent $1,681.95 $2,119.89 $2,767.53
Spending Potential Index 81 102 133
Retail Goods: Total $ $97,448,752 $891,909,811 $2,296,462,886
Average Spent $18,300.24 $21,668.81 $25,195.43
Spending Potential Index 76 90 104
Shelter: Total $ $74,458,827 $678,097,711 $1,749,125,967
Average Spent $13,982.88 $16,474.28 $19,190.38
Spending Potential Index 86 101 118
TV/Video/Audio: Total $ $5,673,871 $50,609,949 $127,996,068
Average Spent $1,065.52 $1,229.56 $1,404.30
Spending Potential Index 83 95 109
Travel: Total $ $7,611,565 $72,371,985 $192,476,870
Average Spent $1,429.40 $1,758.27 $2,111.74
Spending Potential Index 78 96 115
Vehicle Maintenance & Repairs: Total $ $4,718,660 $43,102,937 $111,065,471
Average Spent $886.13 $1,047.18 $1,218.54
Spending Potential Index 81 96 111

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area. Expenditures are shown by broad
budget categories that are not mutually exclusive. Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent
annual figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.

Source: Consumer Spending data are derived from the 2010 and 2011 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018. Esri converted Census 2000 data into 2010 geography.
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2013 Population by Race 2013 Population by Age
49.8%
6,000 — 7.5%
o 14.9%
5,000 18.5% B <5
5-19
4,000 — 6.7% . 20-24
3,000 -} 193% 17.7% B 25-34
14.3% M 35-44
2,000 5.49%, 6.7% 14.6% 45-54
1,000 1% B 55-64
-— = - s W 65+
White Black Am.Ind. Asn/Pac Other Two+
2013 Percent Hispanic Origin: 12.6%
Households 2013 Home Value
7,000 5,789
5,308 5,325
6,000 - 38.6%
5,000 - 15.6%
B <$100K
4,000 - 1.2% $100-199K
3,000 + B $200-299K
i 10.2% B $300-399K
2,000 B $400-499K
1,000 A 7.4% $500K+
-Census 2010 2013 2018
2013-2018 Annual Growth Rate
2.34
2.5
166 1-68
o 27 1.39
©
O 1.5+
&
1 -
0.5
0 .

20

Percent

Population Households Median Household Income Owner Occupied Housing Units

Household Income

0sdl0da..

<$15K $15K-$25K $25K-$35K $35K-$50K $50K-$75K $75K-$100K $100K-$150K  $150K-$200K $200K+

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Ring: 3 miles radius

2013 Population by Race 2013 Population by Age
60,000 1148.3%
55,000 6.8% 1779
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45,000 16.7% M <5
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15,000 | 45-54
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White Black Am.Ind. Asn/Pac Other Two+
2013 Percent Hispanic Origin: 14.5%
Households 2013 Home Value
43,979
50,000 39,944 41,161
42.5%
40,000 14.0%
B <$100K
30,000 1.7% $100-199K
! B $200-299K
20,000~ 6.5% B $300-399K
o 400-499K
10,000 7.9% [ | zsoom
27.3%
" Census 2010 2013 2018
2013-2018 Annual Growth Rate
4.5 3.67
4_
3.5
e
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[= %
1.5
1 -
0.5
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Population Households Median Household Income Owner Occupied Housing Units
Household Income
15+
W 2013
= 2018
Q
It n
[0
o
0

<$15K $15K-$25K $25K-$35K $35K-$50K $50K-$75K $75K-$100K $100K-$150K  $150K-$200K $200K+

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Ring: 5 miles radius
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2013 Population by Race 2013 Population by Age
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning
Location
Ring: 1 mile radius

Top Twenty Tapestry Segments Tapestry descriptions can be found her
2013 Households 2013 U.S. Households
Cumulativ Cumulativ
Rank Tapestry Segment Percent Percent Percent Percent Index
1 36. Old and Newcomers 55.9% 55.9% 2.0% 2.0% 2747
2 24. Main Street, USA 17.1% 73.0% 2.2% 4.2% 764
3 39. Young and Restless 14.5% 87.5% 1.5% 5.7% 978
4 35. International Marketplace 8.4% 95.9% 1.3% 7.0% 644
5 13. In Style 3.6% 99.5% 2.3% 9.3% 157
Subtotal 99.5% 9.3%
48. Great Expectations 0.3% 99.8% 1.7% 11.0% 19
7 22. Metropolitans 0.1% 99.9% 1.4% 12.4% 8
Subtotal 0.4% 3.1%
Total 100.0% 12.5% 800

Top Ten Tapestry Segments Site vs. U.S.

22. Metropolitans —{m=

48. Great Expectations e

13. In Style ===

35. International Marketplace -j=

39. Young and Restless == .
B site
24. Main Street, USA /= Bl us.
36. Old and Newcomers ==

T T T T
10 15 20 25 30 35 40 45 50 55
Percent of Households by Tapestry Segment

O
[6,]

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/library/whitepapers/pdfs/community-tapestry.pdf
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Tapestry Segmentation Area Profile

Community and Economic Development
DT midpoint Prepared by CED/Planning
Location
Ring: 1 mile radius
2013 Tapestry Indexes by Households 2013 Tapestry Indexes by Population
Index Index
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An index of 100 is the US average.

Cnurrar Fcri

June 11, 2014



r ¥ City of _,
2o @

Community and Economic Development

Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning

Location

Ring: 1 mile radius
Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 5,325 100.0% 11,136 100.0%
L1. High Society 0 0.0% 0 0 0.0% 0
01 Top Rung 0 0.0% 0 0 0.0% 0
02 Suburban Splendor 0 0.0% 0 0 0.0% 0
03 Connoisseurs 0 0.0% 0 0 0.0% 0
04 Boomburbs 0 0.0% 0 0 0.0% 0
05 Wealthy Seaboard 0 0.0% 0 0 0.0% 0
06 Sophisticated Squires 0 0.0% 0 0 0.0% 0
07 Exurbanites 0 0.0% 0 0 0.0% 0
L2. Upscale Avenues 194 3.6% 28 402 3.6% 28
09 Urban Chic 0 0.0% 0 0 0.0% 0
10 Pleasant-Ville 0 0.0% 0 0 0.0% 0
11 Pacific Heights 0 0.0% 0 0 0.0% 0

13 In Style 194 3.6% 157 402 3.6% 170

16 Enterprising Professionals 0 0.0% 0 0 0.0% 0
17 Green Acres 0 0.0% 0 0 0.0% 0
18 Cozy and Comfortable 0 0.0% 0 0 0.0% 0
L3. Metropolis 6 0.1% 2 14 0.1% 2
20 City Lights 0 0.0% 0 0 0.0% 0
22 Metropolitans 6 0.1% 8 14 0.1% 11
45 City Strivers 0 0.0% 0 0 0.0% 0
51 Metro City Edge 0 0.0% 0 0 0.0% 0
54 Urban Rows 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
L4. Solo Acts 3,753 70.5% 959 7,261 65.2% 1176
08 Laptops and Lattes 0 0.0% 0 0 0.0% 0
23 Trendsetters 0 0.0% 0 0 0.0% 0
27 Metro Renters 0 0.0% 0 0 0.0% 0
36 Old and Newcomers 2,979 55.9% 2747 5,831 52.4% 3304
39 Young and Restless 774 14.5% 978 1,430 12.8% 1095
L5. Senior Styles 0 0.0% 0 0 0.0% 0
14 Prosperous Empty Nesters 0 0.0% 0 0 0.0% 0
15 Silver and Gold 0 0.0% 0 0 0.0% 0
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
30 Retirement Communities 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0
50 Heartland Communities 0 0.0% 0 0 0.0% 0
57 Simple Living 0 0.0% 0 0 0.0% 0
65 Social Security Set 0 0.0% 0 0 0.0% 0
L6. Scholars & Patriots 0 0.0% 0 1] 0.0% 0
40 Military Proximity 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Snurca: Fcri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment65.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf

r’ City of _’
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning
Location
Ring: 1 mile radius

Community and Economic Development

Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index
Total: 5,325 100.0% 11,136 100.0%
L7. High Hopes 17 0.3% 8 34 0.3% 8
28 Aspiring Young Families 0 0.0% 0 0 0.0% 0
48 Great Expectations 17 0.3% 19 34 0.3% 20
L8. Global Roots 446 8.4% 101 1,203 10.8% 110
35 International Marketplace 446 8.4% 644 1,203 10.8% 714
38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0
44 Urban Melting Pot 0 0.0% 0 0 0.0% 0
47 Las Casas 0 0.0% 0 0 0.0% 0
52 Inner City Tenants 0 0.0% 0 0 0.0% 0
58 NeWest Residents 0 0.0% 0 0 0.0% 0
60 City Dimensions 0 0.0% 0 0 0.0% 0
61 High Rise Renters 0 0.0% 0 0 0.0% 0
L9. Family Portrait 0 0.0% 0 0 0.0% 0
12 Up and Coming Families 0 0.0% 0 0 0.0% 0
19 Milk and Cookies 0 0.0% 0 0 0.0% 0
21 Urban Villages 0 0.0% 0 0 0.0% 0
59 Southwestern Families 0 0.0% 0 0 0.0% 0
64 City Commons 0 0.0% 0 0 0.0% 0
L10. Traditional Living 909 17.1% 213 2,222 20.0% 260
24 Main Street, USA 909 17.1% 764 2,222 20.0% 907
32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0
33 Midlife Junction 0 0.0% 0 0 0.0% 0
34 Family Foundations 0 0.0% 0 0 0.0% 0
L11. Factories & Farms 0 0.0% 0 o 0.0% 0
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
L12. American Quilt 0 0.0% 0 o 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
41 Crossroads 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning

Location

Ring: 1 mile radius
Tapestry Urbanization 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 5,325 100.0% 11,136 100.0%
U1. Principal Urban Centers 446 8.4% 100 1,203 10.8% 132
08 Laptops and Lattes 0 0.0% 0 0 0.0% 0
11 Pacific Heights 0 0.0% 0 0 0.0% 0
20 City Lights 0 0.0% 0 0 0.0% 0
21 Urban Villages 0 0.0% 0 0 0.0% 0
23 Trendsetters 0 0.0% 0 0 0.0% 0
27 Metro Renters 0 0.0% 0 0 0.0% 0

35 International Marketplace 446 8.4% 644 1,203 10.8% 714

44 Urban Melting Pot 0 0.0% 0 0 0.0% 0
U2. Principal Urban Centers II 1) 0.0% o 0 0.0% 0
45 City Strivers 0 0.0% 0 0 0.0% 0
47 Las Casas 0 0.0% 0 0 0.0% 0
54 Urban Rows 0 0.0% 0 0 0.0% 0
58 NeWest Residents 0 0.0% 0 0 0.0% 0
61 High Rise Renters 0 0.0% 0 0 0.0% 0
64 City Commons 0 0.0% 0 0 0.0% 0
65 Social Security Set 0 0.0% 0 0 0.0% 0
U3. Metro Cities I 6 0.1% 1 14 0.1% 1
01 Top Rung 0 0.0% 0 0 0.0% 0
03 Connoisseurs 0 0.0% 0 0 0.0% 0
05 Wealthy Seaboard Suburbs 0 0.0% 0 0 0.0% 0
09 Urban Chic 0 0.0% 0 0 0.0% 0
10 Pleasant-Ville 0 0.0% 0 0 0.0% 0
16 Enterprising Professionals 0 0.0% 0 0 0.0% 0
19 Milk and Cookies 0 0.0% 0 0 0.0% 0
22 Metropolitans 6 0.1% 8 14 0.1% 11
U4. Metro Cities II 3,753 70.5% 637 7,261 65.2% 647
28 Aspiring Young Families 0 0.0% 0 0 0.0% 0
30 Retirement Communities 0 0.0% 0 0 0.0% 0
34 Family Foundations 0 0.0% 0 0 0.0% 0
36 Old and Newcomers 2,979 55.9% 2747 5,831 52.4% 3304
39 Young and Restless 774 14.5% 978 1,430 12.8% 1095
52 Inner City Tenants 0 0.0% 0 0 0.0% 0
60 City Dimensions 0 0.0% 0 0 0.0% 0
63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0
U5. Urban Outskirts I 926 17.4% 166 2,256 20.3% 181
04 Boomburbs 0 0.0% 0 0 0.0% 0
24 Main Street, USA 909 17.1% 764 2,222 20.0% 907
32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0
38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0
48 Great Expectations 17 0.3% 19 34 0.3% 20

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Cnurrar Fcri
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment66.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
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Tapestry Segmentation Area Profile

Community and Economic Development

DT midpoint Prepared by CED/Planning

Location

Ring: 1 mile radius
Tapestry Urbanization 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 5,325 100.0% 11,136 100.0%
U6. Urban Outskirts I1 0 0.0% 1] 0 0.0% 0
51 Metro City Edge 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
57 Simple Living 0 0.0% 0 0 0.0% 0
59 Southwestern Families 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
U7. Suburban Periphery I 194 3.6% 22 402 3.6% 22
02 Suburban Splendor 0 0.0% 0 0 0.0% 0
06 Sophisticated Squires 0 0.0% 0 0 0.0% 0
07 Exurbanites 0 0.0% 0 0 0.0% 0
12 Up and Coming Families 0 0.0% 0 0 0.0% 0
13 In Style 194 3.6% 157 402 3.6% 170
14 Prosperous Empty Nesters 0 0.0% 0 0 0.0% 0
15 Silver and Gold 0 0.0% 0 0 0.0% 0
U8. Suburban Periphery II 0 0.0% o 0 0.0% 0
18 Cozy and Comfortable 0 0.0% 0 0 0.0% 0
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
33 Midlife Junction 0 0.0% 0 0 0.0% 0
40 Military Proximity 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
U9. Small Towns 0 0.0% 0 (1] 0.0% 0
41 Crossroads 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0
50 Heartland Communities 0 0.0% 0 0 0.0% 0
U10. Rural I 0 0.0% 0 (1] 0.0% 0
17 Green Acres 0 0.0% 0 0 0.0% 0
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
Ul1l. Rural II 0 0.0% 0 (1] 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
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DT midpoint Prepared by CED/Planning
Location
Ring: 3 miles radius
Top Twenty Tapestry Segments Tapestry descriptions can be found her
2013 Households 2013 U.S. Households
Cumulativ Cumulativ
Rank Tapestry Segment Percent Percent Percent Percent Index
1 16. Enterprising Professionals 17.6% 17.6% 1.9% 1.9% 929
2 24. Main Street, USA 17.2% 34.8% 2.2% 4.1% 771
3 36. Old and Newcomers 16.0% 50.8% 2.0% 6.1% 787
4 10. Pleasant-Ville 13.1% 63.9% 1.6% 7.7% 805
5 35. International Marketplace 7.4% 71.3% 1.3% 9.0% 567
Subtotal 71.3% 9.0%
6 39. Young and Restless 6.5% 77.8% 1.5% 10.5% 440
7 28. Aspiring Young Families 5.3% 83.1% 2.3% 12.8% 226
8 06. Sophisticated Squires 4.8% 87.9% 2.5% 15.3% 194
9 13. In Style 2.8% 90.7% 2.3% 17.6% 123
10 57. Simple Living 2.1% 92.8% 1.4% 19.0% 153
Subtotal 21.5% 10.0%
11 52. Inner City Tenants 1.9% 94.7% 1.4% 20.4% 135
12 48. Great Expectations 1.7% 96.4% 1.7% 22.1% 99
13 14. Prosperous Empty Nesters 1.2% 97.6% 2.1% 24.2% 59
14 12. Up and Coming Families 1.1% 98.7% 4.1% 28.3% 27
15 05. Wealthy Seaboard Suburbs 0.9% 99.6% 1.4% 29.7% 61
Subtotal 6.8% 10.7%
16 22. Metropolitans 0.2% 99.8% 1.4% 31.1% 15
Subtotal 0.2% 1.4%
Total 100.0% 31.3% 320
Top Ten Tapestry Segments Site vs. U.S.
57. Simple Living
06. Sophisticated Squires | ——
28. Aspiring Young Families | ———"
39. Young and Restless —|m——
35. International Marketplace -jm——
10. Pleasant-Ville ([ —
36. Old and Newcomers -(r———— .
B site
24. Main Street, USA m———— B us.
16. Enterprising Professionals - ——
I T T T T T T T T
0 2 4 6 8 10 12 14 16

Percent of Households by Tapestry Segment

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/library/whitepapers/pdfs/community-tapestry.pdf
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning

Location

Ring: 3 miles radius
Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 41,161 100.0% 103,274 100.0%
L1. High Society 2,341 5.7% 45 6,740 6.5% 48
01 Top Rung 0 0.0% 0 0 0.0% 0
02 Suburban Splendor 0 0.0% 0 0 0.0% 0
03 Connoisseurs 0 0.0% 0 0 0.0% 0
04 Boomburbs 0 0.0% 0 0 0.0% 0
05 Wealthy Seaboard 355 0.9% 61 893 0.9% 56
06 Sophisticated Squires 1,986 4.8% 194 5,847 5.7% 206
07 Exurbanites 0 0.0% 0 0 0.0% 0
L2. Upscale Avenues 13,820 33.6% 254 36,216 35.1% 268
09 Urban Chic 0 0.0% 0 0 0.0% 0
10 Pleasant-Ville 5,398 13.1% 805 15,875 15.4% 860
11 Pacific Heights 0 0.0% 0 0 0.0% 0
13 In Style 1,173 2.8% 123 2,506 2.4% 114
16 Enterprising Professionals 7,249 17.6% 929 17,835 17.3% 1032
17 Green Acres 0 0.0% 0 0 0.0% 0
18 Cozy and Comfortable 0 0.0% 0 0 0.0% 0
L3. Metropolis 88 0.2% 4 188 0.2% 3
20 City Lights 0 0.0% 0 0 0.0% 0
22 Metropolitans 88 0.2% 15 188 0.2% 15
45 City Strivers 0 0.0% 0 0 0.0% 0
51 Metro City Edge 0 0.0% 0 0 0.0% 0
54 Urban Rows 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
L4. Solo Acts 9,285 22.6% 307 18,702 18.1% 327
08 Laptops and Lattes 0 0.0% 0 0 0.0% 0
23 Trendsetters 0 0.0% 0 0 0.0% 0
27 Metro Renters 0 0.0% 0 0 0.0% 0
36 Old and Newcomers 6,593 16.0% 787 12,679 12.3% 775
39 Young and Restless 2,692 6.5% 440 6,023 5.8% 497
L5. Senior Styles 1,385 3.4% 27 2,973 2.9% 27
14 Prosperous Empty Nesters 510 1.2% 59 1,309 1.3% 66
15 Silver and Gold 0 0.0% 0 0 0.0% 0
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
30 Retirement Communities 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0
50 Heartland Communities 0 0.0% 0 0 0.0% 0
57 Simple Living 875 2.1% 153 1,664 1.6% 139
65 Social Security Set 0 0.0% 0 0 0.0% 0
L6. Scholars & Patriots 0 0.0% 0 0 0.0% 0
40 Military Proximity 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Snurca: Fcri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment65.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning
Location
Ring: 3 miles radius

Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index
Total: 41,161 100.0% 103,274 100.0%
L7. High Hopes 2,874 7.0% 173 7,454 7.2% 187
28 Aspiring Young Families 2,181 5.3% 226 5,109 4.9% 214
48 Great Expectations 693 1.7% 99 2,345 2.3% 147
L8. Global Roots 3,812 9.3% 112 10,856 10.5% 107
35 International Marketplace 3,036 7.4% 567 8,988 8.7% 575
38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0
44 Urban Melting Pot 0 0.0% 0 0 0.0% 0
47 Las Casas 0 0.0% 0 0 0.0% 0
52 Inner City Tenants 776 1.9% 135 1,868 1.8% 136
58 NeWest Residents 0 0.0% 0 0 0.0% 0
60 City Dimensions 0 0.0% 0 0 0.0% 0
61 High Rise Renters 0 0.0% 0 0 0.0% 0
L9. Family Portrait 462 1.1% 13 1,417 1.4% 13
12 Up and Coming Families 462 1.1% 27 1,417 1.4% 29
19 Milk and Cookies 0 0.0% 0 0 0.0% 0
21 Urban Villages 0 0.0% 0 0 0.0% 0
59 Southwestern Families 0 0.0% 0 0 0.0% 0
64 City Commons 0 0.0% 0 0 0.0% 0
L10. Traditional Living 7,094 17.2% 215 18,728 18.1% 237
24 Main Street, USA 7,094 17.2% 771 18,728 18.1% 825
32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0
33 Midlife Junction 0 0.0% 0 0 0.0% 0
34 Family Foundations 0 0.0% 0 0 0.0% 0
L11. Factories & Farms 0 0.0% 0 o 0.0% 0
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
L12. American Quilt 0 0.0% 0 o 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
41 Crossroads 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
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Tapestry Urbanization
Total:

U1. Principal Urban Centers
08 Laptops and Lattes

11 Pacific Heights

20 City Lights

21 Urban Villages

23 Trendsetters

27 Metro Renters

35 International Marketplace
44 Urban Melting Pot

U2. Principal Urban Centers II
45 City Strivers

47 Las Casas

54 Urban Rows

58 NeWest Residents

61 High Rise Renters

64 City Commons

65 Social Security Set

U3. Metro Cities I

01 Top Rung

03 Connoisseurs

05 Wealthy Seaboard Suburbs
09 Urban Chic

10 Pleasant-Ville

16 Enterprising Professionals
19 Milk and Cookies

22 Metropolitans

U4. Metro Cities II

28 Aspiring Young Families
30 Retirement Communities
34 Family Foundations

36 Old and Newcomers

39 Young and Restless

52 Inner City Tenants

60 City Dimensions

63 Dorms to Diplomas

U5. Urban Outskirts I

04 Boomburbs

24 Main Street, USA

32 Rustbelt Traditions

38 Industrious Urban Fringe
48 Great Expectations

Number
41,161

3,036

O o0oo0ooooo o0

13,090

355

5,398
7,249

88
12,242

2,181

6,593
2,692
776

7,787

7,094

693

2013 Households

Percent
100.0%

7.4%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
7.4%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

31.8%
0.0%
0.0%
0.9%
0.0%

13.1%
17.6%
0.0%
0.2%

29.7%
5.3%
0.0%
0.0%

16.0%
6.5%
1.9%
0.0%
0.0%

18.9%
0.0%
17.2%
0.0%
0.0%
1.7%

Index

88

O OO o oo

567

o

O o0oo0ooooo o

262

61

805
929

15

269

226

787
440
135

181

771

99

Number
103,274

8,988

O O O o oo

8,988

O O O O o o oo

34,791

893

15,875
17,835

188
25,679

5,109

12,679
6,023
1,868

21,073

18,728

2,345

2013 Population

Percent
100.0%

8.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
8.7%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

33.7%
0.0%
0.0%
0.9%
0.0%

15.4%
17.3%
0.0%
0.2%

24.9%
4.9%
0.0%
0.0%

12.3%
5.8%
1.8%
0.0%
0.0%

20.4%
0.0%
18.1%
0.0%
0.0%
2.3%

Index

106

O O oo oo

575

o

O o0o0oo0oooo o

276

56

860
1032

15

247

214

775
497
136

182

825

147

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.

An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment66.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
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Community and Economic Development

DT midpoint Prepared by CED/Planning

Location

Ring: 3 miles radius
Tapestry Urbanization 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 41,161 100.0% 103,274 100.0%
U6. Urban Outskirts I1 875 2.1% 42 1,664 1.6% 31
51 Metro City Edge 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
57 Simple Living 875 2.1% 153 1,664 1.6% 139
59 Southwestern Families 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
U7. Suburban Periphery I 4,131 10.0% 62 11,079 10.7% 64
02 Suburban Splendor 0 0.0% 0 0 0.0% 0
06 Sophisticated Squires 1,986 4.8% 194 5,847 5.7% 206
07 Exurbanites 0 0.0% 0 0 0.0% 0
12 Up and Coming Families 462 1.1% 27 1,417 1.4% 29
13 In Style 1,173 2.8% 123 2,506 2.4% 114
14 Prosperous Empty Nesters 510 1.2% 59 1,309 1.3% 66
15 Silver and Gold 0 0.0% 0 0 0.0% 0
U8. Suburban Periphery II 0 0.0% o 0 0.0% 0
18 Cozy and Comfortable 0 0.0% 0 0 0.0% 0
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
33 Midlife Junction 0 0.0% 0 0 0.0% 0
40 Military Proximity 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
U9. Small Towns 0 0.0% 0 (1] 0.0% 0
41 Crossroads 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 0 0.0% 0 0 0.0% 0
50 Heartland Communities 0 0.0% 0 0 0.0% 0
U10. Rural I 0 0.0% 0 (1] 0.0% 0
17 Green Acres 0 0.0% 0 0 0.0% 0
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
Ul1l. Rural II 0 0.0% 0 (1] 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
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Location
Ring: 5 miles radius
Top Twenty Tapestry Segments Tapestry descriptions can be found her
2013 Households 2013 U.S. Households
Cumulativ Cumulativ
Rank Tapestry Segment Percent Percent Percent Percent Index
1 10. Pleasant-Ville 12.9% 12.9% 1.6% 1.6% 794
2 24. Main Street, USA 12.3% 25.2% 2.2% 3.8% 552
3 16. Enterprising Professionals 11.2% 36.4% 1.9% 5.7% 593
4 06. Sophisticated Squires 9.5% 45.9% 2.5% 8.2% 382
5 35. International Marketplace 8.5% 54.4% 1.3% 9.5% 652
Subtotal 54.4% 9.5%
6 36. Old and Newcomers 8.4% 62.8% 2.0% 11.5% 413
7 28. Aspiring Young Families 5.2% 68.0% 2.3% 13.8% 222
8 13. In Style 4.4% 72.4% 2.3% 16.1% 192
9 39. Young and Restless 4.1% 76.5% 1.5% 17.6% 278
10 09. Urban Chic 2.8% 79.3% 1.4% 19.0% 199
Subtotal 24.9% 9.5%
11 21. Urban Villages 2.7% 82.0% 0.9% 19.9% 307
12 12. Up and Coming Families 2.1% 84.1% 4.1% 24.0% 50
13 01. Top Rung 2.1% 86.2% 0.9% 24.9% 229
14 04. Boomburbs 2.0% 88.2% 2.4% 27.3% 82
15 52. Inner City Tenants 1.7% 89.9% 1.4% 28.7% 124
Subtotal 10.6% 9.7%
16 02. Suburban Splendor 1.6% 91.5% 1.7% 30.4% 93
17 05. Wealthy Seaboard Suburbs 1.4% 92.9% 1.4% 31.8% 100
18 57. Simple Living 1.0% 93.9% 1.4% 33.2% 69
19 33. Midlife Junction 0.9% 94.8% 2.5% 35.7% 36
20 20. City Lights 0.8% 95.6% 1.1% 36.8% 73
Subtotal 5.7% 8.1%
Total 95.6% 36.9% 259
Top Ten Tapestry Segments Site vs. U.S.
09. Urban Chic
39. Young and Restless |m—
28. Aspiring Young Families | ————
36. Old and Newcomers (e ——
35. International Marketplace -[r———
06. Sophisticated SqUINes |
16. Enterprising Professionals [ ——
prising B site
24. Main Street, USA B us.
10. Pleasant-Ville
I T T T T T T T T T T T T
0 1 2 3 4 5 6 7 8 9 10 11 12

Percent of Households by Tapestry Segment

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Snurca: Fcri
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/library/whitepapers/pdfs/community-tapestry.pdf
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Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning

Location

Ring: 5 miles radius
Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 91,146 100.0% 244,053 100.0%
L1. High Society 15,412 16.9% 134 45,974 18.8% 138
01 Top Rung 1,873 2.1% 229 5,439 2.2% 223
02 Suburban Splendor 1,437 1.6% 93 4,063 1.7% 89
03 Connoisseurs 375 0.4% 33 1,032 0.4% 33
04 Boomburbs 1,798 2.0% 82 5,546 2.3% 81
05 Wealthy Seaboard 1,287 1.4% 100 3,414 1.4% 91
06 Sophisticated Squires 8,642 9.5% 382 26,480 10.9% 396
07 Exurbanites 0 0.0% 0 0 0.0% 0
L2. Upscale Avenues 29,877 32.8% 248 78,713 32.3% 247
09 Urban Chic 2,535 2.8% 199 6,413 2.6% 203
10 Pleasant-Ville 11,785 12.9% 794 34,511 14.1% 791
11 Pacific Heights 296 0.3% 48 1,042 0.4% 51
13 In Style 4,047 4.4% 192 9,529 3.9% 184
16 Enterprising Professionals 10,237 11.2% 593 24,639 10.1% 603
17 Green Acres 676 0.7% 24 1,820 0.7% 23
18 Cozy and Comfortable 301 0.3% 15 759 0.3% 14
L3. Metropolis 1,238 1.4% 26 3,604 1.5% 28
20 City Lights 708 0.8% 73 2,263 0.9% 84
22 Metropolitans 88 0.1% 7 188 0.1% 7
45 City Strivers 442 0.5% 73 1,153 0.5% 67
51 Metro City Edge 0 0.0% 0 0 0.0% 0
54 Urban Rows 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
L4. Solo Acts 11,428 12.5% 171 23,460 9.6% 173
08 Laptops and Lattes 0 0.0% 0 0 0.0% 0
23 Trendsetters 0 0.0% 0 0 0.0% 0
27 Metro Renters 0 0.0% 0 0 0.0% 0
36 Old and Newcomers 7,659 8.4% 413 14,983 6.1% 387
39 Young and Restless 3,769 4.1% 278 8,477 3.5% 296
L5. Senior Styles 2,035 2.2% 18 4,203 1.7% 16
14 Prosperous Empty Nesters 510 0.6% 27 1,309 0.5% 28
15 Silver and Gold 0 0.0% 0 0 0.0% 0
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
30 Retirement Communities 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 650 0.7% 62 1,230 0.5% 52
50 Heartland Communities 0 0.0% 0 0 0.0% 0
57 Simple Living 875 1.0% 69 1,664 0.7% 59
65 Social Security Set 0 0.0% 0 0 0.0% 0
L6. Scholars & Patriots 0 0.0% 0 0 0.0% 0
40 Military Proximity 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
63 Dorms to Diplomas 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment65.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf

r ¥ City of _,
2o @

Community and Economic Development

Tapestry Segmentation Area Profile

DT midpoint Prepared by CED/Planning

Location

Ring: 5 miles radius
Tapestry LifeMode Groups 2013 Households 2013 Population

Number Percent Index Number Percent Index

Total: 91,146 100.0% 244,053 100.0%
L7. High Hopes 5,451 6.0% 148 14,180 5.8% 151
28 Aspiring Young Families 4,758 5.2% 222 11,835 4.8% 210
48 Great Expectations 693 0.8% 45 2,345 1.0% 62
L8. Global Roots 9,304 10.2% 123 26,692 10.9% 111
35 International Marketplace 7,731 8.5% 652 22,811 9.3% 618
38 Industrious Urban Fringe 0 0.0% 0 0 0.0% 0
44 Urban Melting Pot 0 0.0% 0 0 0.0% 0
47 Las Casas 0 0.0% 0 0 0.0% 0
52 Inner City Tenants 1,573 1.7% 124 3,881 1.6% 119
58 NeWest Residents 0 0.0% 0 0 0.0% 0
60 City Dimensions 0 0.0% 0 0 0.0% 0
61 High Rise Renters 0 0.0% 0 0 0.0% 0
L9. Family Portrait 4,332 4.8% 53 14,253 5.8% 56
12 Up and Coming Families 1,877 2.1% 50 6,029 2.5% 52
19 Milk and Cookies 0 0.0% 0 0 0.0% 0
21 Urban Villages 2,455 2.7% 307 8,224 3.4% 264
59 Southwestern Families 0 0.0% 0 0 0.0% 0
64 City Commons 0 0.0% 0 0 0.0% 0
L10. Traditional Living 12,069 13.2% 165 32,974 13.5% 176
24 Main Street, USA 11,235 12.3% 552 30,963 12.7% 577
32 Rustbelt Traditions 0 0.0% 0 0 0.0% 0
33 Midlife Junction 834 0.9% 36 2,011 0.8% 36
34 Family Foundations 0 0.0% 0 0 0.0% 0
L11. Factories & Farms 0 0.0% 0 o 0.0% 0
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
L12. American Quilt 0 0.0% 0 o 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
41 Crossroads 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.
An index of 100 is the US average.

Snurca: Fcri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
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Tapestry Urbanization
Total:

U1. Principal Urban Centers
08 Laptops and Lattes

11 Pacific Heights

20 City Lights

21 Urban Villages

23 Trendsetters

27 Metro Renters

35 International Marketplace
44 Urban Melting Pot

U2. Principal Urban Centers II
45 City Strivers

47 Las Casas

54 Urban Rows

58 NeWest Residents

61 High Rise Renters

64 City Commons

65 Social Security Set

U3. Metro Cities I

01 Top Rung

03 Connoisseurs

05 Wealthy Seaboard Suburbs
09 Urban Chic

10 Pleasant-Ville

16 Enterprising Professionals
19 Milk and Cookies

22 Metropolitans

U4. Metro Cities II

28 Aspiring Young Families
30 Retirement Communities
34 Family Foundations

36 Old and Newcomers

39 Young and Restless

52 Inner City Tenants

60 City Dimensions

63 Dorms to Diplomas

U5. Urban Outskirts I

04 Boomburbs

24 Main Street, USA

32 Rustbelt Traditions

38 Industrious Urban Fringe
48 Great Expectations

Number
91,146

11,190
0

296
708
2,455

0

0

7,731

0

442
442

O OO o oo

28,180
1,873
375
1,287
2,535
11,785
10,237

88
17,759

4,758

7,659
3,769
1,573

13,726
1,798
11,235

693

2013 Households

Percent
100.0%

12.3%
0.0%
0.3%
0.8%
2.7%
0.0%
0.0%
8.5%
0.0%

0.5%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

30.9%
2.1%
0.4%
1.4%
2.8%

12.9%
11.2%
0.0%
0.1%

19.5%
5.2%
0.0%
0.0%
8.4%
4.1%
1.7%
0.0%
0.0%

15.1%
2.0%
12.3%
0.0%
0.0%
0.8%

Index

146
48

73
307

652

10
73

O OO ooo

255
229
33
100
199
794
593

176
222

413
278
124

144
82
552

45

Number
244,053

34,340
0
1,042
2,263
8,224
0

0
22,811
0

1,153
1,153

O O O O © o

75,636
5,439
1,032
3,414
6,413

34,511

24,639

188
39,176

11,835

14,983
8,477
3,881

38,854
5,546
30,963

2,345

2013 Population
Percent
100.0%

14.1%
0.0%
0.4%
0.9%
3.4%
0.0%
0.0%
9.3%
0.0%

0.5%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

31.0%
2.2%
0.4%
1.4%
2.6%

14.1%
10.1%
0.0%
0.1%

16.1%
4.8%
0.0%
0.0%
6.1%
3.5%
1.6%
0.0%
0.0%

15.9%
2.3%
12.7%
0.0%
0.0%
1.0%

Index

171

51

84
264

618

67

O OO ooo

254
223

33

91
203
791
603

159
210

387
296
119

142
81
577

62

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.

An index of 100 is the US average.
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http://www.esri.com/data/esri_data/pdfs/tapestry/segment48.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment38.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment32.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment24.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment4.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment63.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment60.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment52.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment39.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment36.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment34.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment30.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment28.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment22.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment19.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment16.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment10.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment9.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment5.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment3.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment1.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment66.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment64.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment61.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment58.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment54.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment47.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment45.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment44.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment35.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment27.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment23.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment21.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment20.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment11.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment8.pdf
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Community and Economic Development

Tapestry Segmentation Area Profile

DT midpoint
Location
Ring: 5 miles radius

Prepared by CED/Planning

Tapestry Urbanization 2013 Households 2013 Population

Number Percent Index Number Percent Index
Total: 91,146 100.0% 244,053 100.0%
U6. Urban Outskirts I1 875 1.0% 19 1,664 0.7% 13
51 Metro City Edge 0 0.0% 0 0 0.0% 0
55 College Towns 0 0.0% 0 0 0.0% 0
57 Simple Living 875 1.0% 69 1,664 0.7% 59
59 Southwestern Families 0 0.0% 0 0 0.0% 0
62 Modest Income Homes 0 0.0% 0 0 0.0% 0
U7. Suburban Periphery I 16,513 18.1% 112 47,410 19.4% 117
02 Suburban Splendor 1,437 1.6% 93 4,063 1.7% 89
06 Sophisticated Squires 8,642 9.5% 382 26,480 10.9% 396
07 Exurbanites 0 0.0% 0 0 0.0% 0
12 Up and Coming Families 1,877 2.1% 50 6,029 2.5% 52
13 In Style 4,047 4.4% 192 9,529 3.9% 184
14 Prosperous Empty Nesters 510 0.6% 27 1,309 0.5% 28
15 Silver and Gold 0 0.0% 0 0 0.0% 0
U8. Suburban Periphery II 1,135 1.2% 14 2,770 1.1% 14
18 Cozy and Comfortable 301 0.3% 15 759 0.3% 14
29 Rustbelt Retirees 0 0.0% 0 0 0.0% 0
33 Midlife Junction 834 0.9% 36 2,011 0.8% 36
40 Military Proximity 0 0.0% 0 0 0.0% 0
43 The Elders 0 0.0% 0 0 0.0% 0
53 Home Town 0 0.0% 0 0 0.0% 0
U9. Small Towns 650 0.7% 15 1,230 0.5% 12
41 Crossroads 0 0.0% 0 0 0.0% 0
49 Senior Sun Seekers 650 0.7% 62 1,230 0.5% 52
50 Heartland Communities 0 0.0% 0 0 0.0% 0
U10. Rural I 676 0.7% 7 1,820 0.7% 7
17 Green Acres 676 0.7% 24 1,820 0.7% 23
25 Salt of the Earth 0 0.0% 0 0 0.0% 0
26 Midland Crowd 0 0.0% 0 0 0.0% 0
31 Rural Resort Dwellers 0 0.0% 0 0 0.0% 0
U11. Rural II 0 0.0% 0 (1] 0.0% 0
37 Prairie Living 0 0.0% 0 0 0.0% 0
42 Southern Satellites 0 0.0% 0 0 0.0% 0
46 Rooted Rural 0 0.0% 0 0 0.0% 0
56 Rural Bypasses 0 0.0% 0 0 0.0% 0
66 Unclassified 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a
comparison of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment.

An index of 100 is the US average.

Source: Esri

June 11, 2014


http://www.esri.com/data/esri_data/pdfs/tapestry/segment56.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment46.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment42.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment37.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment31.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment26.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment25.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment17.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment50.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment49.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment41.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment53.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment43.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment40.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment33.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment29.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment18.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment15.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment14.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment13.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment12.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment7.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment6.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment2.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment62.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment59.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment57.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment55.pdf
http://www.esri.com/data/esri_data/pdfs/tapestry/segment51.pdf
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